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Management Theorists and practitioners have conducted in-depth research in 
order to find the method of improving performance, identifying the factors 
contributing to the success and enhancing the organization effectiveness. One of the 
methods is to choose the individual as the research object. Nowadays, because of the 
complex and ever-changing business environment, human resources in company 
have become the core factor of competition. How to manage and use human resource 
effectively has become one of the most important issues. How to motivate individual 
employees to provide innovative, spontaneous contribution beyond the minimum 
requirements to the organization is necessary to considered. 
As one of the modern enterprises, the management of human resource in hotel 
also needs to be attention on the level of individual employees. In order to establish 
the theoretical model of the relationship of OCB which is helpful for management 
practice, the influence factors of OCB and performance, the theory of OCB and the 
characteristics of the hotel industry need to be considered. 
Through the analysis, a conclusion can be founded that personal variables and 
work attitude variables and leadership variables have a mutual influence to 
OCB.OCB and performance have a mutual influence. The attitude variables and 
leadership variables and Impression Management all have regulatory effect on the 
relationship of OCB and performance. Thus, in order to enhance the hotel 
organizational performance, individual characteristics, leadership behaviors 
variables and Impression Management all need to be paid attention, so that staff can 
be stimulated to play a positive role voluntarily in hotel organization. 
 



























目  录 
第一章    导论 .........................................................1 
第一节 问题的提出 ...........................................................................................1 
第二节 研究目的及意义 ...................................................................................3 
一、 研究目的 ...............................................................................................3 
二、 研究意义 ...............................................................................................4 
第三节 研究的基本方法 ...................................................................................5 
一、 文献研究法 ...........................................................................................5 
二、 问卷调查法 ...........................................................................................5 
三、 数量研究法 ...........................................................................................6 
第四节 研究的基本框架 ...................................................................................6 
一、  技术路线..............................................................................................6 
二、  结构安排..............................................................................................7 
第五节 理论支持 ...............................................................................................7 
一、 情绪理论 ...............................................................................................7 
二、 组织气候论 ...........................................................................................8 
三、 认知理论 ...............................................................................................9 
四、 累赘原理 .............................................................................................10 
第六节 本文的创新点 .....................................................................................11 
第二章    文献综述.................................................. 13 
第一节 组织公民行为的概念内涵 .................................................................13 
一、 组织公民行为的概念 .........................................................................13 
二、 组织公民行为的相关、相近概念 .....................................................14 
第二节 组织公民行为的维度 .........................................................................17 
第三节 组织公民行为影响因素研究 .............................................................19 
一、 个体特征变量 .....................................................................................19 














三、 组织特征变量 .....................................................................................21 
四、 领导行为 .............................................................................................21 
第四节 组织公民行为与工作绩效 .................................................................23 
一、 员工绩效 .............................................................................................23 
二、 员工绩效评估方法 .............................................................................23 
三、 组织公民行为与工作绩效的关系 .....................................................26 
第三章     饭店员工组织公民行为与其影响因素、工作绩效的关系  
模型构建................................................28 
第一节 饭店业的人力资源管理 .....................................................................28 
一、 饭店服务产品特点 .............................................................................28 
二、 饭店人力资源管理特点 .....................................................................30 
三、 饭店员工绩效管理特点 .....................................................................31 
第二节 饭店员工组织公民行为与工作绩效的相互作用机理分析.............34 
一、 饭店组织情境下的员工组织公民行为 .............................................34 
二、 组织公民行为与工作绩效的作用机理分析 .....................................35 
第三节 研究假设与理论模型构建 .................................................................43 
一、 研究构思总述 .....................................................................................43 
二、 组织公民行为与其影响因素之间关系研究的构思与理论假设 .....45 
三、 组织公民行为与其工作绩效之间关系研究的构思与理论假设 .....49 
四、 模型的建立 .........................................................................................52 
第四章    实证研究.................................................. 53 
第一节 问卷与样本 .........................................................................................53 
一、 测量量表设计 .....................................................................................53 
二、 小样本试调查 .....................................................................................54 
第二节 正式调查 .............................................................................................57 
一、 统计分析方法 .....................................................................................58 
二、 项目分析 .............................................................................................60 













第一节 因素分析 .............................................................................................70 
一、 组织公民行为的因素分析 .................................................................70 
二、 组织公民行为前因变量的因素分析 .................................................72 
三、 印象管理的因素分析 .........................................................................74 
第二节 描述性统计分析、相关分析及信度分析.........................................76 
第三节 线性回归分析 .....................................................................................79 
一、 组织公民行为的影响因素对组织公民行为的多元回归分析 .........79 
二、 组织公民行为各因素对组织公民行为影响因素的回归分析 .........85 
三、 工作绩效对组织公民行为的回归分析 .............................................92 
四、 印象管理对组织公民行为与其主观绩效关系的回归分析 .............99 
五、 公平感对组织公民行为与其工作绩效的回归分析 .......................100 
六、 变革性领导行为对组织公民行为与其工作绩效关系的回归分析101 
第六章    结论与展望 .............................................. 103 
第一节 结论 ...................................................................................................103 
一、 研究发现 ...........................................................................................103 
二、 模型验证 ...........................................................................................105 
第二节 理论与实践意义 ...............................................................................106 
一、 理论贡献 ...........................................................................................106 
二、 实践意义 ...........................................................................................107 
第三节 研究的局限性与后续方向 ...............................................................108 
参考文献...............................................109 
附    录..............................................  115 



























Chapter 1 Introduction ...................................8 
Section1 Questions ................................................................................................9 
Section 2 the Purpose of the Study and Significance .......................................11 
1. The Purpose of the Study ........................................................................11 
2. The Significance of the Study.................................................................12 
Section 3 Basic Research Methods ....................................................................13 
1. the Method of Literature Review............................................................13 
2. the Method of Questionnaire Analysis....................................................13 
3. the Method of Quantitative Research .....................................................13 
Section 4 the Basic Research Framework.........................................................14 
1.  Technology Road ....................................................................................14 
2.  Structural arrangement............................................................................15 
Section 5 Structural Arrangement.....................................................................16 
1.  Emotion Theory ......................................................................................16 
2． Organizational Climate Theory...............................................................17 
3. Cognitive Theory ....................................................................................17 
4. Handicap Principle..................................................................................19 
Section6 Innovation ............................................................................................20 
Chapter 2 Literature Review .............................21 
Section 1 the Concept of OCB.............................................................................21 
1. the Concept of OCB................................................................................21 
2. Related Concept and Similar Concept ....................................................22 
Section2 the Dimensions of OCB.......................................................................25 
Seciton3 the Influencing Factors of OCB .........................................................27 
1. Individual Characteristics Variables........................................................27 
2． Operating Characteristic Variables..........................................................28 
3. Organization Character Variables ...........................................................29 
4. Leadership Behavior ...............................................................................29 














1. Employee Performance...........................................................................31 
2. Employee Performance Assessment Method..........................................31 
3. Section4 the Relationship of OCB and Their Job Performance..............34 
Chapter 3 the Relationship Model of OCB，Influencing Factors 
of OCB and Job Performance in Hotel Organization ........35 
Section1 Human Resource Management in Hotel ...........................................35 
1. Characteristic of Service Product in Hotel..............................................35 
2. Characteristic of HR Management in Hotel............................................37 
3. Characteristic of Performance Management in Hotel.............................38 
Section 2  the Mechanism of Interaction of OCB and Their Job 
Performance in Hotel ........................................................................41 
1. OCB in Hotel Organization.....................................................................41 
2. the Mechanism of Interaction of OCB and Their Job Performance    
in Hotel...................................................................................................43 
Section 3 Research Assumptions and Theoretical model ................................50 
1. Overview of Research Assumptions .......................................................50 
2. Research Assumption of the Relationship between OCB and their 
Influencing Factors   ..........................................................................52 
3. Research Assumption of the Relationship between OCB and their Job 
Performance ......................................................................................... 57 
4. Model ......................................................................................................59 
Chapter 4   Empirical Study .............................60 
Section 1 Questionnaires and Sample ...............................................................60 
1. Survey Scale Design ...............................................................................60 
2. Small Sample Test Survey ......................................................................62 
Section 2 Survey ..................................................................................................64 
1. Statistical Analysis Methods ...................................................................65 
2 Item Analysis ..........................................................................................67 
Chapter 5 Model Verification ............................77 
Section 1 Factor Analysis....................................................................................77 













2. Factor Analysis of influencing factors of OCB.......................................79 
3.  Factor Analysis of Impression Management...........................................81 
Section 2 Descriptive Statistical Analysis, Correlation Analysis and 
Reliability Analysis..............................................................................83 
Section 3 Linear regression analysis..................................................................86 
1.  Multiple regression analysis of the Impact of Influencing factors of 
OCB on OCB .......................................................................................86 
2.  Multiple regression analysis of the Impact of OCB on Influencing 
factors of OCB .......................................................................................93 
3. Regression analysis of Performance and OCB .......................................99 
4. Regression analysis of the Impact of IM on Performance and OCB....105 
5. Regression analysis of the Impact of Sense of Fairness on Performance 
and OCB...............................................................................................107 
6.  Regression analysis of the Impact of Leadership Behavior on 
Performance and OCB .........................................................................108 
Chapter 6 Conclusions and outlook ......................109 
Section 1 Conclusions .......................................................................................109 
1. Research Findings.................................................................................109 
2. Modeling Verification ........................................................................... 111 
Section 2 Theoretical and Practical Significance ...........................................113 
1. Theoretical Contribution.......................................................................113 
2.  Practical Significance............................................................................114 
Section 3 the follow-up and limitations of the study......................................115 














































































Mackenzie，1989；Farh 等人，1997；林淑姬，1992；Podsakoff ，MacKenzie， 



































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
